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The most trusted public cloud

World class
compliance

Government
accredited

Leading privacy EU Model HIPAA Business
protections Contracts Associate Agreement
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CVery company IS

a data company...




The Connected Cow



Detect health issues
early and prevent loss

Improve cattle production by
accurate detection of estrus



Steps Start of Estrus Detected Optimum For Artificial Insemination
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12th 9:00 12th 9:00 12th 17:00 13th 7:00 13th 9:00 13th 17:00
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Source: http://www.fujitsu.com/global/about/resources/news/press-releases/2013/1015-01.html Ela psed time



Fconomic effects before and after utilizing
Fujitsu GYUHO system on 11 dairy farms

STOCK FARMER NAME BREEDING BEFORE GYUHO INTRODUCTION AFTER GYUHO INTRODUCTION | SHORTENED | ANNUAL ANNUAL |INCOME INCREASE BY
NUMBERS PRODUCTION| INCREASE | PRODUCTION INCREASE
8 MONTHS 8 MONTHS INCREASED JPY350,000/ CATTLE
HEADS (8 = @ AVERAGE)

DAYS-OPEN INTRAPARTUM | DAYS-OPEN INTRAPARTUM
INTERVAL INTERVAL

1 B0k 180 78 363 63 348 15 8 4% 2,800,000
2 2Ok 262 74 359 59 344 15 12 5% 4,200,000
3 L oiock 110 96 377 66 351 26 8 7% 2,800,000
4 D oTock 202 54 339 40 330 9 & 3% 2,100,000
5, orock 498 78 363 51 336 27 40 8% 14,000,000
6 Famion 201 154 439 74 359 80 37 18% 12,950,000
7 ook 537 115 400 62 347 53 75 14% 26,250,000
8 L OnK 273 217 502 66 351 151 85 31% 29,750,000
9 1 STOCKFARMER 173 137 422 67 352 70 29 17% 10,150,000
10 7, >r0CK 248 83 368 50 335 33 24  10% 8,400,000
11 g, STk 151 102 387 69 354 33 13 9% 4,550,000

source: IVERAGE 258 108 393 61 346 47 31 12% 10,722,727












analyze payment patterns to

identity risk for frauc









Sentiment:

Key phrases highlighted below:

Loved my stay! | had a wonderful stay, the room was awesome. The jacuzzi very relaxing and the
Food was delicious too. Totally loved my stay!

detect customer intent and

sentiment and drive actions







