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Innovation typology: beyond new products

NEW: Watch the executive summary

Voir la vidéo

Innovation is about both making new things (“what”) and making similar things in new ways
( “ h o w ” ) .

Innovation is about new value propositions, new ways to market to and interact with customers.
T h i s  m e a n s  m u c h  m o r e  t h a n  d e v e l o p i n g  n e w  p r o d u c t s .

https://ezcast.uclouvain.be/ezmanager/distribute.php?action=embed&album=NavigatingInnovation-pub&asset=2024_01_08_09h47_50s&type=cam&quality=high&token=OOBABEAG
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Innovation is also about finding new ways to differentiate, and new value curves that disrupt
c o m p e t i t o r s  b u t  n o t  c u s t o m e r s .

Innovation is ultimately about designing new business models  and combining new ways to
d e l i v e r ,  s h a r e  a n d  c a p t u r e  v a l u e .

http://www.ipdigit.eu/wp-content/uploads/2018/01/c-DIO111-update.jpg
http://www.ipdigit.eu/wp-content/uploads/2018/01/c-DIO111-update.jpg
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