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Innovation  as  a  business:  more  than
creativity

   NEW: Watch the executive summary

Voir la vidéo

Innovation means much more than invention. Managing innovation means managing both
newness and change, and the latter often matters the most.

Newness is relative. What is today new (and valuable) to some manager, their organization or
their environment might not be to others.

https://ezcast.uclouvain.be/ezmanager/distribute.php?action=embed&album=NavigatingInnovation-pub&asset=2024_01_08_09h45_04s&type=cam&quality=high&token=MNZHZABY
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Innovation is about changing people’s perceptions and realities, combining many small steps
a n d  a  f e w  b i g  b e t s
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